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PRODUCTS y

Uncommon Goods

ADD A LITTLE PIZZAZZ TO YOUR RETAIL AREA 1
WITH OFFERINGS THAT CAN'T BE FOUND ON ]
EVERY STREET CORNER. CONSIDER THESE RETAIL d Spa-goers will want to tap

OPTIONS TO APPEAL TO SAVVY SPA-GOERS WHO into their inner cowgirl when

they catch a glimpse of
HAVE SEEN IT ALL—HEATHER MIKESELL . CICCIABELLA's classic
Cowgirl Riders. These soft
. faux sheepskin slippers are
J packed in a stylish tote and
come in a variety of styles and
+  prints. www.cicciabella.com

With hammams all the rage, A LA TURCA
TEXTILES, in partnership with Universal Companies,
recently launched the Hamam Collection, which

. includes a pestemal, a copper bowl, soap, and

o more—all sold separately. www.alaturcatextiles.com;

www.universalcompanies.com

Wrap your clients in luxury with

ZENDALS's Nano-SilQT Bed

Sheets, which feature the

company's proprietary Nano-SilQT :
fabrication with Dupont'’s Teflon .
Stain Treatment. King and

queen sets are available. The

buttery feel lasts wash after

wash. www.zendals.com

Want to give your clients style with
substance? Then share with them
the new apparel collection from
PROJECT IRIS, which has partnered
with the World Food Program to pro-
vide nourishing meals for new mothers
and their children in poverty-stricken
parts of the world. The line includes
T-shirts featuring original artwork.
www.projectirisclothing.com

AS SEEN IN THE

RETAIL AREA Gi i .
AT BLISS SPAS ive your stiletto-wearing

NATIONWIDE. clients a spa-worthy sole-ution

to safeguard their Jimmy Choos

with SOLEMATES, a high-heel 2
protector that is both reusable y
and available in various shades. y
www.thesolemates.com

Help your clients get bikini-ready with LYTESS's
Micro-Massage Undergarments. These com-

. pression garments are infused with all-natural,
active cosmetic ingredients, such as cellulite-
firming rodhysterol and hydrating sweet almond
and mango butter, that are woven into the
waffle-knit fabric. www.lytess.com
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